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1 May-22 Comm PG
Revolutionizing Industrial Automation 
through the Comvergence of Artificial 
Intelligence and the Internet of Things 

Industrial Automation and Its Impact on 
Manufacturing Industries 

International IGI Global 

2 May-22 Comm PG Cybersecurity Issues & Challenges for 
Business & FinTech Applications 

Enhancing Cyber security through 
Blockchain Technology

International 

3 2022 Comm PG
Healthcare Systems and Health 

Informatics using Internet of Things
Internet of Things: A Smart Technology 

for Healthcare Industries ISBN: 978-0-367-70394-3 CRC Press

4 Dec-21 Comm PG Relevance of Artificial Intelligence in 
Modern Healthcare

International 

5 Oct-21 Comm PG
Cybersecurity Crisis Management & 
Lessons Learned from the COVID-19 

Pandemic. 

COVID-19 Pandemic and its Brunt on 
DigitalWorking Landscape and 

Cybersecurity 
International IGI Global 

6 Jun-21 Comm PG Blockchain Technology and its brunt 
on Digital Marketing 

Blockchain Technology and its brunt on 
Digital Marketing 

International IGI Global 

7 Jun-21 Comm PG
Research Anthology on E-Commerce 
adoption, models & applications for 

Modern Business 

What makes Customers repurchase grocery 
products from online stores in Korea International IGI Global 

11 2022 Comm PG
Healthcare Systems and Health 

Informatics using Internet of Things
Internet of Things: A Smart Technology 

for Healthcare Industries ISBN: 978-0-367-70394-3 CRC Press

12 Dec-21 Comm PG Relevance of Artificial Intelligence in 
Modern Healthcare

International 

13 Jun-21 Comm PG Blockchain Technology and its brunt 
on Digital Marketing 

Blockchain Technology and its brunt on 
Digital Marketing 

International IGI Global 

17 2022 Comm PG Healthcare Systems and Health 
Informatics using Internet of Things

Internet of Things: A Smart Technology 
for Healthcare Industries 

ISBN: 978-0-367-70394-3 CRC Press

18 Dec-21 Comm PG Relevance of Artificial Intelligence in 
Modern Healthcare

International 

19 Dec-21 Comm PG
Artificial Intelligence and Robotics in 

Business and Employment: 
Opportunities and Challenges

Relevance of Artificial Intelligence in the 
Indian Baking and Financial Sector - A 

Synopsis
National ISBN: 978-93-89658-87-3

Shanlax 
Publications 

CHAPTER CONTRIBUTION 2021-22

3

Dr. Dhanabalan T 1

2 Dr. S Gopalakrishnan

Dr. Anil B Malali 
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!



20 Jun-21 Comm PG Blockchain Technology and its brunt 
on Digital Marketing 

Blockchain Technology and its brunt on 
Digital Marketing 

International IGI Global 

30 Dec-21 BBA Relevance of Artificial Intelligence in 
Modern Healthcare

International 

31 Jun-21 BBA Blockchain Technology and its Brunt 
on Digital Marketing 

Blockchain Technology and its Brunt on 
Digital Marketing 

International IGI Global 

40 Aug-21 Social work COVID 19 & Migrant Health 
Impact of COVID 19 on Women Migrant 

workers in Karnataka state with special 
reference to Bengaluru urban district 

National
Clever Fox 
Publication 

41 Aug-21 Social work Dynamics of Financial Inclusion  
Analysis of Self-Help groups in 

promotion of income generation activities 
of Mysore division, Karnataka State. 

National ISBN: 978-93-91550-01-1 NB Publications 

6 43 Aug-21 Mrs. Shashi Kiran Shetty Social work Dynamics of Financial Inclusion  
Analysis of Self-Help groups in 

promotion of income generation activities 
of Mysore division, Karnataka State. 

National ISBN: 978-93-91550-01-1 NB Publications 

7 44 Oct-21 Mr. Pavan Kumar Chemistry
Organic Molecules, Efficacy, Remedies 

& Therapeutics  

Review on Cancer Combating 
Biomolecules derived from selected 

Natural compounds  
National ISBN: 978-93-90611-97-3

Jaya Publishing 
House 

8 45 Mar-22 Dr. Roopa Shettigar MBA
Disruptive Technology, Industry 4.0, 

Management, Information Technology, 
and Social Science 

Factor Determining the effectiveness of 
digital marketing in changing marketing 

environment : An Empirical Study
National 

3

5 Dr. Kumaraswamy C

4 Dr. Sudha M

Dr. Anil B Malali 


